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Game, set, match: Inare Agassi bicds
Sfarewell b tennis but not fo Genmworth.

SHORT INTERESTS

Agassi is sticking with Genwol

By Aaron Siegel

NLEW YORK — Andre Agassi's
fennis carecr may have ended at the
United States Open this month, but
his association with Genworth
Financial Inc. will live on,

With the Genworth liinancial
logo embroidercd on his sleeve, the
18-year renis legend called it quits
with eight Grand Slam titles under
his helt after his third-round loss to
Germany’s Betjjamin Becker at the
U5, Openin Queens, N.Y.

Mr. Agassi and his wife, Steffi
Graf, another former tennis greal,
have been spokespeople for Rich-
mond, Va.-based Genworth since it
was spun off in an initial public
offering by GE Capital Corp. in 2004.

They have since appeared in
three television advertisements -—
one of which [eatures an actor play-
ing their son, conveying 4 message
that the company descends from
“greal genes,” according to Buzz
Richmond, senjor vice president for
brand marketing at Genworth.
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Widowed Texas CFP
helps advise bereaved

By Aaron Siegel

NEWYORK —- An adviser has
created a program to help grief-
stricken widows in the Dallas-Fort
Worth area wade through the ming-
fields of finaocial planning.

Joy D. Kirsch, awidow of 13 years
and a certified finuncial planner,
certified senior adviser and grief
recovery specialist at Kirsch & Asso-
ciates, has launched From Grief to
Growth: The LifeWealih Process for
Widows to help fellow widows deal
with probate, wills and trusts, and
negotiating with insurance agen-
cies, banks and other financial and
governmerit institutions. Her Bed-
ford, Texas, firm has $60 million in

assets upder management.

“The idea came about while
working with widows in a time of
griel” she said, notingthat the aver-
age age of American widows is 56,

‘I 'he program consists of a prelim-
inary evaluation and cost analysis, an
information session, goals planning,
settling estate tax issues, designing,
presenting and implementing a
plan, and checkups te ensure that
the plan is following its course.

Ms. Kirsch said that she knows of
severdl cases where widows had
husbands who took conteol of all
financial concerns but didn't plan
10 bring in any sort of cash flow to
last for the remainder of their
spouses’ lives,
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Joy D. Kirsch: The adviser eventually
Plans to take ber program nationwide.

“Su many of us are so afraid to
talk about death and ... are not pre-
pared to talk about the incvitable,”
she said. “T discovered that a lot of
the planning needs to be done
before the widow ends up in my
office.”

Ms, Kirsch added that she even-
tually plans to take the program
nationwide.
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